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naUszasn (Objectives) ddd»>

= ﬁﬁﬂwﬁﬂizﬂaumiﬁaLLSQGEJJULﬂgauwé'ﬂﬁummﬁlﬁuimnﬂ " An entrepreneurial society drives strong national
\swgnauseInd economic growth.

= GEM Thailand Uszidiunanssugusznaunis vifuam " GEM Thailand annually assesses entrepreneurial
ﬂ'J'l%J&jx‘iquﬂ LLazﬂaé’aaﬁuagunﬂ% activities, attitudes, aspirations, and ecosystem factors.

= waawsgniussusuiuuuyszma wiathldldusslewilunns = Results are compared with other countries, providing a
AAUAUTEUTY valuable basis for policymakers.
- ﬂaqﬁ’uﬁam%n 101 Uszwmanalan " Bangkok University has conducted GEM since 2011,

now 101 countries are GEM members.
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Total Early-Stage Entrepreneurial Activity (TEA): Most
Recent Data

Percentage of 18-64 population who are either a nascent entrepreneur or owner-manager of a new business

Highest Lowest No data
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GEM conceptual framework

Social, cultural, political,
economic context

National Entrepreneurial
Framework Framework
Conditions Conditions

Basic requirements

Efficiency enhancers

Innovation and business
sophistication

ddd>

Outcome
(socio-economic development)

Societal Values about Jrummmms
Entrepreneurship

Individual Attributes

(psychological, demographic,
motivation)

Entrepreneurial Output
(new jobs, new value added)

Entrepreneurial Activity

By Phase
Nascent, new, established,
Discontinuation

By Impact
High growth, innovative,
Internationalization

By Type
TEA, SEA, EEA




n1381393UsEVINIE Mgy (APS)

- $79819 2,200 AY

- wlamudeyansun1sunAses

= ASEUARU 5 iNA

- Y981y 18-64 U

- utoya: Uangwwieu — 7 n.A. 2568

nsETailisnvgsiu@ (NES)

- #79879 36 AY

. {idony 9 a1 @FUszneunsedatesanuiay 1 Au)
- Autaya: Wy, - 7 n.A. 2568

N1399NLUULAZINNLNUNITNIIAY (Survey Design)

ddd>

Adult Population Survey (APS)

Sample size: 2,200

Population sample according to Department of Provincial
Administration

5 regions: Greater Bangkok, North, Northeast, Central, South
Adults, age 18 to 64 years

Data collection: End of April — 7 July 2025

National Expert Survey (NES)

Sample size: 36

Experts from 9 different fields of expertise, thereof a minimum
of 1 entrepreneur per category

Data collection: Beginning of April — 7 July 2025
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uarlrswsna (Social, Cultural,

Political, Ecanormic Context)
= 5
E=t L= '§
[ [ =
= . G C
5 % £ 5 5 ¢
L4 m L4
8§ 5 S g 2 C
= 5 S =1 gd L~
e 8 ¢ e o ® U
= 0O a = I
B — = ot =
- = J c =3 2
2 = x 2 w2 Y oy
£ = = £ =m £ &
= = g E £ ¥ ¢
& E = o =
Ll = ] 1 =] ] =
@ g £ 2 8 £ ¢
i & © F 3 = C
E= T =T -
&
(Youlafitugu
(Basic regfiirements)
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I

wadnimeeuiuglsenaunis
(Entrepreneurial output) Wiy N19a31997U

A1SITIILEAT (Valie addad)

J

AuAmIdaAulugauiy
WUsENDUNTS (Social Values

Towards Entrepreneurship)

.

AusnwurvaIduanTy 1wy
Inine Ussrnsmans usa
nseAU (Individual
Attributes: Psychological,

demographic, motivation)

fanssuauduglssnounis
(Entrepreneurial Activity)
RINTEEEUDI55ia (By phases of organizational life
cycle)
gafinsseiali/sseedudu/ssosidullaugy
ginefivgadiiunis
AuUszinvuesianssy (Types of activity)
FINAIYAUINGY/FINTWINNTTU/MTYAUUNST
daoen
munAYBaianssu (Sectors of activity)
AanssuaminiugussnaunslussosGuiu (TEAY
Awnssudusznaumsifiediay (Social Entrepreneursy

Hussnaun1slusedng

MW 2 WUUsass GEM avuisuisell 2558 (Singer, Amords, and Arreola, 2015)



N139DNLUULAZINNUNUNITN1IRY (Survey Design): APS
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Sample Design: Adult Population Survey (APS)

NENA79E1 Wiutaya VUINA2DENY il / §ava
(Group) (Method) (Sample Size) (Regions / Provinces)
- 5 71A (5 Regions): NunWLazUuuma (Greater Bangkok),
UTLYINTLUALNDY . _ W . - . "
paulaul (Online) 500 + IMSANWY (CATI) 900 1,400 wiue (North), 8a1u (Northeast), nany/seausen (Central/East),
(Urban Population) N
181 (South)
Tier 1: Weslvy (Chiangmai), veuwnu (Khonkaen), ¥aU3
U3gBINTVUUN . . (Chonburi), @wan (Songkhla)
AUN1¥NIAFUIN (Face-to-Face) 600 - . N .
(Rural Population) Tier 2: W‘tﬂaﬂaﬂ (Phitsanulok), 9uas1%s1U (Ubon Ratchathani),
gN330UY3 (Suphanburi), UATAS53U51Y (Nakhon Si Thammarat)
3319 MSMEs dunyalnaauy (Face-to-Face) 200 NWAT / USNS / Mdennuan / wée
32UY19UA (Total) 2,200 hUszine (Nationwide)

P31 : NSUNSUNATBINBIDY



N1599NUUULALINNUNIFHNIY (Survey Design): NES ddd)>>

N15RUNIUI2NBUNTS (Entrepreneurial Finance)

ANUNTBUVDIMTHEINTNWNTRY, VUEIUTDUIIVY, LLamﬁauém%“uqiﬁﬂmjLLazqiﬁaﬁﬁwﬁﬂLauim imﬁamiqwqmmsaﬁuaqumﬂmiﬁu

The availability of financial resources, equity, and debt, for new and growing firms, including grants and subsidies.

uIEJ‘U’]EJ%:ﬁ‘U’]a (Government Policy)

youwaTiuloueesiguia Wy mdviengrune fanudunasdevuavieduasugsivlmivazgsiarimdadul

The extent to which government policies, such as taxes or regulations) are either size- neutral or encourage new and growing firms.

I‘UiLLﬂiﬁJﬂﬁUi%ﬂ@Uﬂ’]i‘U@ﬂ%’EU'\a (Government Entrepreneurship Programs)

yousinEiongmnedaudunasovnavioduasugsislmitargshafimhdaiule

The extent to which taxes or regulations are either size-neutral or encourage new and growing firms.

ASANIAIUNNSUSENBUNTS (Entrepreneurial Education)

youwafimsinevsulunsaviansgsirmunadnriemdadulagnsmegluszuumsinwuazmsiineusuluynsedu fassgosfoms@nwuaznsiineususunsussneunslussiuussanfnwuazsisondn; uas
ﬂ’]iﬁﬂ‘lﬁLLaSﬂ’liﬂﬂa‘UiiJ(311’1umi‘Ui%ﬂ@Uﬂﬂi%ﬁﬂ%’]ﬂé’uqvﬂmiﬁﬂwﬂ

The extent to which training in creating/ managing new, small or growing business entities is incorporated within the education and training system at all levels. There are two sub-divisions — primary and secondary school
entrepreneurship education and training; and post-school entrepreneurship education and training.

n1slaudneg R&D (R&D Transfer)

vouaiimadeuasimunuimailuglonanismadillg waslbimaduasilidmiugsitlnd aundn uesiimdadulnniols)

The extent to which national research and development will lead to new commercial opportunities, and whether or not these are available for new, small and growing firms.

1A98319WUFIUNINMSAMAENY MY (Commercial and Legal Infrastructure)

'
a

msfeguesuiniameansi Yo waruinisnengrnnedug sauddaiuiivievseduasunisiintuvesssneswadn il wasiimduiule
The presence of commercial, accounting and other legal services and institutions that allow or promote the emergence of small, new and growing business entities.
ngdatsdurdngnana (Entry Regulations)

fiaostoden fe lounfindvesnan fie voulafinanadsuulasegrmnnandvildudntvis uasanulanhuvesmain e veuaiigsislmiidasslunsiirgnaniidor
There are two sub-divisions — market dynamics, i.e. the extent to which markets change dramatically from year to year; and market openness, i.e. the extent to which new firms are free to enter existing markets.

TAsead 19N UgIUNNIBA (Physical Infrastructure)

anuhelunmsidndminensnemenmiifiog — n1sdeans arssaUlng msvuds Aruvdeiiud - lusafilidenufiRdegsialv vundn viefitdudule

Ease of access to available physical resources — communication, utilities, transportation, land or space — at a price that does not discriminate against new, small or growing firms.

UssindluasAlouneInusssuuazdeay (Cultural and Social Norms)
vouaTiUssnduaArdeumsiausssunasdenlutagtuaivayuviebifafumanssiwesyanafienahlugitnmsdiiugsmieanssumaasugislmie %’anﬁﬂﬁlﬁmmsmzmammﬁaﬁ"aLLazs’]alﬁd’auqﬂﬂaﬁﬂ%a%u

The extent to which existing social and cultural norms encourage, or do not discourage, individual actions that might lead to new ways of conducting business or economic activities which might, in turn, lead to greater

dispersion in personal wealth and income.



ATMNSUU 2568 (Snapshot 2025) ddd) >

QLI IYNeI annasegialaesan udadenswusesilufediiangadenaduguseneunislulsemalne (Wazuuu 3.37 910 10)
Experts perceive the overall economic climate as the most pressing and constraining factor for entrepreneurship in Thailand (Score 3.37 out of 10)

NavasanIATeghasanisiluiusznaunis

1. aulnefidnsamuazusgdagslunmadufusznounis udfwarusiulauasndaanuduman

2. fusgnaumsTaunnidu Necessity-driven ing18010kARLA LN

3. gyaiissudululnedunuinnssy dwlvgauduazmalulad Lildddmilulssina
(emnilanzanundnnduivad)

'
a a

4. g3naSulv (nascent start-ups) lulvie anasp3enils sewined 2567-2568

wei: gInanantuNIsiAY 3 naundull AmNudEuRLTY — 550908t +53% Wargsnan
Nafaual +24

Results of the economic climate on entrepreneurship

1. Thais show high entrepreneurial potential and motivation, but lack confidence and fear to fail

2. Many entrepreneurs are necessity-driven, because jobs are scarce

3. Newly started Thai businesses lack innovation: most products and technologies are not new
to the country (also due to fear of failure)

4. Thai nascent start-ups halved from 2024 to 2025
BUT: More and more businesses older than three months were sustainable: Young businesses
+53% - Established businesses +24%
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Summary of entrepreneurial activities for the year 2025: Activities, aspirations, attitudes

(anastaniiagannd 2024)

/ ﬁ=|nmmwmﬂurj’ﬂﬁﬂanmﬂuﬁua\

ddd»

2025 Compared to 2024
(in-brackets)

~

=7 -
Liassulaasiu
(TEA)
15.2% (19.7%)
If’_ al r_ ~ -3
Wilsznaunisnil I FIAINAAAD
Anaain dnsa
35.0% 17.2%
(41.8%) (13.9%)
“
- Wannin 3 wfau - >3 qufia 42 vaau > 42 \fau
WU IRUAR _ _ . _
LARDIANA AREIDINR

LIavE U
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Summary of entrepreneurial activities for the year 2025: Activities, aspirations, attitudes

' Total early-stage entrepreneurial activity (TEA) rate in ‘
Thailand by gender, 2024 vs. 2025

TEA 2024 TEA 2025

k m male wfemale ‘

ansauvasngwaguelunisusEnaunssezau (TEA) Tud 2568: 0.8

onsauvamugweduelunsUsEnaunsagau (TEA) Tud 2567: 1.1
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Summary of entrepreneurial activities for the year 2025: TEA by region

' Total early-stage entrepreneurial activity (TEA) rate by gender and region ‘

' NTUNWA UazUTuNa aAwmile aanziueanileunile AANANY aald

Greater Bangkok North Northeast Central South
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Entrepreneurial activities for the year 2025: Activities, aspirations, attitudes

Established Business Ownership Rate (EB) 2025 vs. 2024

+24%

17.2%
13.9%

EB 2025 EB 2024

90311501 UDI5INNNOATLAUNLTY +23.7%
Established Business Ownership Rate increased by +23.7%



agUnananssuauluiusznaunisussinl 2568

(Summary of entrepreneurial activities for the year 2025: TEA)

nan1sAuNUdIAydmsunisuTznaumsssezaululned 2568
Key findings for early-stage entrepreneurs in Thailand in 2025

1.

ﬂuvLVIEJfI?i‘TﬂEJﬂ']‘V\lLLaSLLﬁﬁﬂ\‘i&L?ﬂuﬂqﬁL‘ﬁﬂﬁgﬂi%ﬂ@‘Uﬂ?ﬁq\ﬁ LLG]IE‘)JJQ"’U’]ﬂﬂ'J']ﬂJﬁu&Lﬁ]LLﬁ%ﬂﬁ?ﬂ’]’]Mﬁ@JL%ﬁ'ﬂ
Thais show high entrepreneurial potential and motivation, but lack confidence and fear to fail.

dannlvedl Miruadideuansegusznounisuesindueniilasunissensulasianiuggs

The Thai society holds positive attitudes toward entrepreneurs: respected career choice and high status.
a 1 o [V Y] 1 Aa aa v [ YY) .. . .

gsnabmdlulnemdsusumguunfnadiadududuwsn (digital-first mindset)

Newly started Thai businesses are transitioning toward a digital-first mindset .

AUsznaunsTIuIuunu necessity-driven wasa1nlanianisvinauiidnin

Many entrepreneurs are necessity-driven, because jobs are scarce.

WIRZANgANTINANEITOINU ESG / SDGs LHAIUATERENULLIANEIA
® e 5% N3N SDGs wag 5% At nungaennaediu SDGs
® 961915AMU 68% F18IUINNNITANDUNISINOAANANTENUADRUINADY

While ESG / SDG- related behavior exists, conceptual awareness remains low.
® Only 5% know about the SDGs and only 5% set goals aligned with the SDGs.

® However, 68% report taking action to reduce environmental impact.

ddd>



asunananssuaulugusznaunisusednl 2568 aand

(Summary of entrepreneurial activities for the year 2025: TEA)

nan1sAUNUAIAdmSUNIsUSENaUNsIzezaululned 2568

6. MsysaNsQiideygvisdudalidnda asnndesitemuanuiiasnisatuayuliiiigans

v v

Local wisdom integration remains limited due to knowledge gaps and lack of support.

7. gsnlndlulvedavnauinnssy dulvgnanduniuazmalulaglilyddmidmiuusemea

Newly started Thai businesses still lack innovation: most products and technologies are not new to the country.

8. ganalyaiiuunliunvzainennusiuile (partnerships) anndnisilugusenaunisien

New businesses are more likely to form partnerships rather than being sole entrepreneurs.

9. ywlivzasanuevesnguiusznaunislussezilowu (TEA) Sinaiesnimasanieludssinadumnan

The income or sales of early-stage entrepreneurs (TEA) still mainly depend on domestic purchasing power.
10.4Usgnoumstussesiloswu (TEA) Janinnsisuaugsialulilenndu vaueineiiuulazeglugiasunuvegsia wall
Anunnlunisasien1ssuluseaunitedfay

Early-stage entrepreneurs (TEA) find starting a business harder this year but still show strong job creation potential.



agUnananssuauluiussnaunisusednl 2568 ddd>>
Key Findings for the year 2025: #1

1. ﬂuiwaﬁﬁfﬂamwLLazLLiqgﬂaQq LASIUIAANULULIALAL NEIAINNAULIAEY

Thais show high entrepreneurial potential and motivation, but lack confidence and fear failure

26.8%
FUTSUP OPPORT FEARFAIL KNOWENT
* 35% ’J’I\‘ILLNH%L%N(?’Tuqiﬁﬁ]ﬂ’IEﬂu 3 Yt " 35% plan to start a business within the next three years
* 55% Lﬁujwﬁiamaﬂﬁiumm’%uqsﬁﬂuﬁuﬁmaqmu " 55% agree that there are good opportunities to start a business in their area

e 981950010 50% SandrANudULYa? " However, 50% still fear failure

*  msasiunIetieRuszneumsegluseiudiiies 27% Entrepreneurial networking is low at only 27%
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Key Findings for the year 2025: #2

[ N @ a a ! < ¥
2. deulyeiinauafdauinsenisilugisznaunis

The Thai society holds positive attitudes toward entrepreneurship

SUSKILL NBGOODC NBSTATUS
*  54% Waiwullvinysiieaelunisisusugsia " 54% believe they have the skills to start a business
* 69% L%E]’i’]f;ﬁﬂizﬂa‘UﬂﬂiLﬂuaﬂ%Wﬁlﬁ%JUﬂ’]iaam%U " 69% believe entrepreneurship is a respected career choice

* 71% mm'wﬁﬂszﬂaumﬁﬁﬂssaummﬁﬂL%ﬁ]ﬁamuzmﬁé’muqﬁ " 71% view successful entrepreneurs as having high social status



agunananssuanalugussnaunisusednl 2568 dcdd>
Key Findings for the year 2025: #3

3. gsnaluvadlnemasusudnguinanadnadudunuuwsnagnedniau

New Thai businesses are clearly transitioning toward a digital-first mindset

Importance of social media in Importance of digital technology Importance of Al in business
business in business within the next 3 years
_ ¥ ks . . 19 %  21% L - .
Not important Somewhat Very important Not important Somewhat Very important
important Maybe important
*  80% believe social media is important for business * 80% L‘?fa'hﬁaﬁdﬂuaau"lauummﬁ'}ﬂmﬁiasma

* 69% mmdwax‘[ﬁ’mmiuiaUmaﬁamﬂﬂuﬂuaﬂ 6 LA UT NN
*  42% ua39 Al azunumadAey U 69% AATIN Al [zl
unumAnelu 3 Ygheniin

*  69% expect to use more digital technologies in the next six months
=  42% see Al playing a significant role, 69% see it within the next three years
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Key Findings for the year 2025: #4

4. gusznounsdulngu1anauddy (necessity-driven)

Most entrepreneurs are necessity-driven

Reasons for starting a business (%)

To make a difference in the world To build great wealth or a very high income To continue a family tradition To earn a living because jobs are scarce

* 86% L%muq‘ﬁﬁﬁlLW?WWN’]WT’liﬂmﬂ "  86% started businesses because jobs were hard to find
*  58% Fa9n15a@s9ANUUAB UL aLTIuIn i ulan

e 58% wanted to make a positive difference in the world
* 80% fen1siTelange

L . 80% wanted to earn higher income
®*  67% @1UNBNAINITVDIATDUAT)

67% continued a family business
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ayUnafanssuauludusznaunisussdnl 2568 ddd»
Key Findings for the year 2025: #5

5. NOANTIULAZAINATENUNANULUIAA ESG/SDGS

ESG/SDGs-related behaviors and conceptual awareness.

Engaged in steps to minimize the environmental Awareness of the 17 United Nations Sustainable
impact of the business in the past year Development Goals & the 2030 agenda for sustainable

development

M Yes
M Yes
B No
M No
* Qe 5% wihundInidmanenisiaungagu (SDGs) " Only 5% know about the SDGs
* 5% aalmnengenAdesiu SDGs " 5% set goals aligned with the SDGs

* 68% Sﬁﬂﬂqu’jﬁﬁﬂﬁiﬁﬁLﬁUﬂ’]'ﬁLﬁ@ﬁﬂNﬁﬂﬁ%WUﬁiaéﬁLL’]ﬁéj@iJ . . . .
° " Yet 68% report taking action to reduce environmental impact
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Key Findings for the year 2025: #6
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6. MsysaNsilayeyvesdudalidnn endesitamuanuiwasnisativayuldiieans

v v

Local wisdom integration remains limited due to knowledge gaps and lack of support

ot L

Perceptions of Thai Identity and Local Wisdom in
Business Operations
43

4.2
4.1

4.2 4.23

3.9
3.8 3.73
3.7
3.6
3.5
3.4

Utilization & Sustainability Perceived usefulness Knowledge & Support

O O

Wl

Figure 17: Opinions on Thai identity and local wisdom in business

" 62% vnpinlanedtugi ey viesny
" 13% SPUNNTVINNTAUUAYUIINAIAST
= {iea 19% wihtunlasuiuugdivisetayaainmieay

Barriers to implementing Thai identity and local wisdom
principles in business.

2%
2% 19%
2%
13%

12%

62%

® Lack of knowledge = |nsufficient information = Lack of government support
No market demand m Lack of confidence in quality » High costs

u Lack of skilled personnel = Consumer rejection = Others

Figure 18: Main barriers to applying local wisdom in business

62% lack understanding of local wisdom
13% cite lack of government support

Only 19% have received guidance or information from agencies
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Key Findings for the year 2025: #7

7. gsnandlulnedaauinnssy dulugndndunuasinalulad Wlvasinddwsuussine

New Thai businesses still lack innovation; most products and technologies are not new to the country

Level of novelty (innovation) of products/services (%) Level of novelty of production technology or processes (%)
70.0 60.0 56.8
60.0 57.5
50.0
50.0
40.0 36.0 40.0 35.7
30.0
30.0
20.0
10.0 co 20.0
1.6
0.0 - e 10.0
No, not new product or New to people inthe New to people in your New to the world 29
service area where you live country - 16
No, not new technologies New to people in the area New to people in your New to the world
or procedures where you live country
1 a v I 1 1 o % .
" 64% Te9unduaveseuldltvesmidviuuseive " 64% report that their products are not new to the country

" 63% szqdwmﬂiuiaﬁsuamuﬁhﬂsdmaﬂmjLsziuﬁ’u " 63% say their technology is not new either
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Key Findings for the year 2025: #8

8. gsnalnifiuuiliuiazasaaiusiude (partnerships) 1nninisilugusenaunisiien

New businesses are more likely to form partnerships rather than be solely owned

Question: "How many people own and manage this new business, including

yourself?"
34.6
24.6
13.1 12.3
10.0
1.5 I 1.5 1.5 0.8
[ ] [ | [ | —
1 2 3 4 5 6 7 8 More than 8

Aoy “Tuaufauiidudrveswazudmsgsialuitd saudeiavinuessdoe?”
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Key Findings for the year 2025: #9

ddd>

9. snelensesanvievainaudUsznaunislussuzilodu (TEA) Sansisnmasdonislulssinadundn

80.0

70.0

60.0

50.0

40.0

30.0

20.0

10.0

0.0

1G3C) Will you have any customers in the following

locations? Outside your country?

74.2

25.8

Yes no

74.2% sumi']sié’maq;iiﬂizﬂaumﬂwmwzL’%'m’fu (TEA) wnannelulseine
25.8% vg1enaineantiuenuseinelng

Tunguiltnglusnadsema: Uszanamilsluanm (36.19%) Tdadunsueiiies
10% #39U08NINVDIDAVI8ADY

YeurAnialug (24.1%) Juanuisuanuseinalnenauws 50% Juld

40.0

35.0

30.0

25.0

20.0

15.0

10.0

5.

o

0.0

1G4) What percentage of your annual sales revenues will

usually come from customers living outside your country?

36.1
21.7
18.1
16.9
6.0
l 1.2
[ |
76 to 90% 51to 75% 26 to 50% 11to 25% 10% or less None

74.2% of Thai TEA’s revenues come from within the country

25.8% expanded their markets to outside Thailand

Those who sell outside: for roughly one third (36.1%), this is 10 % of their annual sales
or lower

One quarter (24.1%) have sales of 50% or higher outside Thailand
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Key Findings for the year 2025: #10

10. gusgnaunislussezilonu (TEA) SanIIn1stsusugsnaluldenniu vauznediuwiazagluiiesuniuvedgsng
weidlfinanmlunisasianisisanulussauniiduddgy

v

1H1) Not counting the owners, how many people are currently

1CP1) Compared to one year ago, do you think starting a business working for this business?
is much more difficult? 40.0

50.0 250 35.0
45.0

40.0
35.0
30.0
25.0

43.8
23.0
20.2 20.0 167
20.0 15.4 )
15.0 11.2 15.0
10.0 10.8 10.0
10.0
5.0 1.9 67
0.0 —— I 5.4
0 1 2 3 4 5

30.0

25.0

5.

o

Much less difficult ~ Somewhat less  As difficult as a year Somewhat more Much more difficult

difficult ago difficult
0.0

More than 5

" 66.8% state that doing business in Thailand has become somewhat or much more difficult in the last year

"  35% of all businesses employ more than 5 people, larger than micro businesses
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Entrepreneurial activities for the year 2025: Business Exits

2025: 9.0% 2024: 10.4%

N1398N3INgINA: LWesidudivasnauiuuasunuilalngsiavseneaniiugsnanauealudvewazdnnsg, nsvinudaseles,
MIONTVIEREATUIISOUINMTRAUAPaR UL 12 nauiiIuL.

Percentage of respondents who have closed or ceased operating a business they own and manage, freelance, or sold products or services to

others in the past 12 months.
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(Summary of entrepreneurial activities for the year 2024: Business Exits

winnandAggalunsiangsiail (%)

9

ddd>

28.1%
23.6%
11.8%
9.9%
7.4%
5.4%
3.9% 9 3.0%
2.5% ' 2.0% 0 0
e > 90 > S 2> X & N > o A
:@\" @@‘ S5 7,\\&\* Q@“ @@ . ‘b@“"\ %,\-é"\ > »§§ ,\°§> &‘? \&""@
s W& o & & & & N & 2 o &
‘;:Q r r\{\a\‘ J@ (\:3* 6\@ LN %\’Q{\\ l@‘m %\Q\ ?x), . ;{\\ S d\l&‘é\
s o <8 S 5 & 2 > &
@Q\ @ S wg{&" & o @
NP oa@? S > (\:<§ &
Unprofitable Limited access to ™ Personal or New business Business sold Other job Retirement 5,\? Government Other reasons Supply chain © Conflict with &L Crime, theft,
business funding family reasons opportunity opportunity policy/tax/ issues business partners“;\"b cybercrime, etc.

bureaucracy
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. ¥

v
Framework Condition( for Entrepreneurship:

Thailand in a Country Comparison



Javeniluguassananisusznaunis:

Hindering Factors to Entrepreneurship

Uszimdlne / Thailand

1#n3u / Taiwan

duLfAe / India

Tou1u / Oman

I~ =
Y1YABNTEUY /
Saudi Arabia

WA LA / South Korea
1wasudl / Germany
Wuaun / Poland

9151997841305 / United
Kingdom

#LaY / Sweden

m'ﬂaumammiLwamsa%uawwwm (R&D Transfer)

Ylgul SﬂJadmﬂ‘i% (Government Policies)

ddd>

Usene SuUFUT 1 SuUAUT 2 Susul 3

miauuauumqmmu (Finance)

nsfnwsuanuduguszneuns (Education & Training)

msfinwsnuauduszneunis (Education & Training)

mﬂaumEJmmifLﬁamﬁ%’mLazﬁ@um (R&D Transfer)

miﬁﬂ‘mé’ﬁumﬂmﬂuéﬂizﬂamﬁ (Education & Training)

miﬁﬂméﬁummLﬁuéﬂizﬂaUﬂﬁ (Education & Training)
msfinwsnuauduszneunis (Education & Training)

nsfnwsuanudugUsEneuns (Education & Training)

nsfnwsuaudugUsEnauns (Education & Training)

Ulyu18vINIAsy (Government Policies)

an3geaanT / United States msleudernusiiion1sidouwaziann (R&D Transfer)

msatuayun1ensliu (Finance)

MsEUaLUNI9N58U (Finance)

Msatuayun1ensliy (Finance)

nsloumemnufiion1sidouazsiaun (RRD Transfer)
Msatuayun1ensliy (Finance)
denunaz Ianusssu (Cultural & Social Norm)
nslouemufilon1sideuaziaun (R&D Transfer)
nslouemnufifion1sideuazsiaun (R&D Transfer)

nslausgAusiiensIdeuasiaun (RRD Transfer)

WNsMsatuayuYeen1Asy (Governmental Programs)

nslauseANuiNeNIFewaziaul (R&D Transfer)

Wleu1en1AsE: ssuuN Bz selausvnis

(Government Policy: Taxes and Bureaucracy)

1A59ASNNUIUNINTA ATV ITN

(Commercial and Professional Infrastructure)
NSAUUAYUNIINISEU (Finance)
mﬂaumEJmmifLﬁamﬁ%’mLazﬁ@um (R&D Transfer)
uleu180901ASg (Government Policies)

ulgueveIn1Ass (Government Policies)

MsaEuaLUNI9NI5R_U (Finance)

msfinwinuanuduiiszneunis

(Education & Training)

nslanINuesnan (Market Openness)



Javeluguassadanisusznaunis: duaunnils (159) dadd>
Hindering Factors to Entrepreneurship : mﬂaudﬁﬂmmitﬁamﬁﬁﬂLLazﬁmm (R&D Transfer)

Hindering Factors to Thai Entrepreneurship in 2025:

Thailand’s knowledge transfer for research and development (R&D) were assessed at 3.62 out of 10

1ST CONSTRAINING FACTOR:
KNOWLEDGE TRANSFER FOR RESEARCH AND DEVELOPMENT

| 5, s & g, 8 %, 8 & & 3, %

o ™ on <t o = =

m| ® ®m ® = 1 1§ I 1 B
THAIAND]  UNITED  UNITED | SWEDEN  POLAND  GERMANY  SOUTH CHiINA INDIA sauot OMAN TAIWAN
JaainfanNE T lUNSIYsTUSTazeNvRsUsEIALNe Constraints for Thailand’s long-term competitiveness
¢ ANMUTIULRTENINUMINGIFUAUNIANAIMNTIEITDULE = Weak linkages between universities and industry
o Tnssadeiugiuinuidouasiaun (RED) Selslfmuiiioane * Underdeveloped R&D infrastructure

« wwmsnsyslananiBuaslasansativayuRuyudldiiisme = Insufficient tax incentives or funding schemes
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Hindering Factors #2 and #3 to Entrepreneurship

Hindering Factors #2 and #3 to Thai Entrepreneurship in 2024:

Thailand’s level of readiness for government support and financial support were assessed at 3.89 and 4.16 out of 10

2ND AND 3RD CONSTRAINING FACTORS:
GOVERNMENT SUPPORT AND FINANCIAL SUPPORT

B Government Support Measures W Financial Support
0 o = ~ <t o~ S N o o A= Q = 0
o — o @ ~N N ~N <t 00 &0 O) s ™ xR 2. il e <
N <t < W < < < <t ™M o N < 2 an <t O wn O o 1w O un
. m N . mm - m i m Anm = BB N | HE AN
THAILAND UNITED UNITED SWEDEN POLAND GERMANY SOUTH KOREA CHINA INDIA SAUDI OMA? WAN
\ J STATES KINGDOM ARABIA

Government Support NMSEUUEYUIINAIAST #2

®  Constraints in state mechanisms, including complex bureaucracy, inconsistent regulations, and a policy design that favors large firms while neglecting startups and
small businesses. (svuumamsdudeou nsuideuliaiiaveulsueiBeusslovinessivvuialvg mnnhatiuauuamsnsnuas SME)

Financial Support msaﬁfuagumamsﬁu #3

®  Structural weaknesses in its financial system, especially in supporting new ventures, startups, and innovation-driven businesses that require early-stage funding to

test markets and scale operations. (IA59@3 1958 UUNMIRUGIGRULBVIANTATUALUTIN /A INEN IngianzRuyussuzSusudmiuuinngsy)
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(Financial support for entrepreneurship)

Thailand’s Top-Ranked Supporting Factor: Financial Support

Thailand Taiwan India Oman Saudi Arabia Korea China Germany oland UK Sweden USA

% o

Aovntisludvesfiliernaseuninesinnadiaiuyuduladedidylunmssusuwazaiiugsfalul 2025 IneUsemalnedianususunisatuayuni

NM3RugenIUIUsEmARLILEY uwigUszneumsivedundgdeddalunsidntaliuuwasnsuaniondnen mmniuesugia
®  Nearly one quarter of national experts view access to funding as a key driver for starting and sustaining a business in 2025
®  Thailand demonstrates a higher urgency in financial support than some developed economies

®  Constraints for Thai entrepreneurs persist in accessing capital and unlocking financial potential for economic growth
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(Government Policies)

Thailand’s 2nd Ranked Supporting Factor: Government Policies

Thailand Taiwan India Oman Saudi Arabia Korea China Germany Poland UK Sweden USA

Thai entrepreneurs may still experience challenges with insufficient, unclear,

Ausznaunsinedundgtaymain weuiesgnlimeswe/aidau/ditieenn
or inaccessible government support policies.

guassavan ngszileududeu, Teyalinds, arulidelieweulouy
This could include complex regulations, limited access to information,

o & v a 2/ 4 ! &
—
Juludes Uguuleute — Wiy pawde 1Usila andumousivnis and a lack of policy continuity to support new business growth.

1 a [ a/ dl ‘__Q" 1 Y4 =
GASEE msmn‘ugu,a‘wLaaﬂammnssml,aumsmuim " Policy reforms focusing on simplification, transparency, reduction of bureaucratic

hurdles, and innovation-enabling sovernance are essential to driving Thailand’s

entrepreneurial growth.
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(Financial support for entrepreneurship)

3rd Ranked Factor in Supporting Entrepreneurship in Thailand: Entrepreneurship Education & Training

25.6
20.6 22.2
10.3 10.9
- 8.3 ﬂ

Thailand Taiwan India Oman Saudi Arabia Korea China Germany Poland UK Sweden USA
A1sAnwILazASHnausy ® The current educational and training systems may lack comprehensive, high-quality
o ‘fjfﬂaﬁ’uﬁqmwé’ﬂamuasﬂiawg’jﬁaﬁmuﬁauuazﬁﬂmmw curricula and practical frameworks necessary to equip individuals with the mindset and

q Y q
N ﬁL%S’J?ﬂﬂJLLug‘ljﬂﬁmMua%ﬁﬁ%UUﬁL’JﬂﬂWiL%EJu%LLUUa\‘]ﬁi’m competencies for successfully launching and managing new ventures.
Y v 9 Y

LA a v E 1 cu o o do @ Experts express strong confidence in the potential of investing in a holistic educational
® ﬁ\‘]LﬁiﬂJﬂ’J’]ﬂJﬂﬂQUigﬂ@UﬂW3MQLLG]LEJ’]’)’JEJ NAUNYENIWUTU
o 22 ATE o S o and training ecosystem.
¢ LUUNTTLIYUILVIUN UG LLagdINNANTNLLINADULDDADNTITUINNITIU
Y f ® This includes instilling entrepreneurial thinking at a young age, building essential skillsets,

promoting experiential learning, and cultivating an innovation-enabling environment

within academic institutions to nurture high-quality entrepreneurship.
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dyUnazUataualuzaINNITEITNBEYIY (NES) (Conclusions and Recommendations) dd) 4

#u (Area) Jorauauue Recommendations
° agemsniduulvganguy = Expand access to capital
- *  dua3u VC, Angel Investor, Crowdfunding = Promote VC, Angel Investor Networks, Crowdfunding

ﬂ'l‘iuu ° aﬂfuayu Seed Funding LLazwuﬂﬂﬂ%Jg—Laﬂ%u = Support seed funding & public—private co-investment
(Finance) °  Anduslevunneannddmsuinaamu = Provide tax incentives for investors

0 ff]’m(??Qﬂaqvgu/lﬁnuLLUUVLajﬁaﬂﬂ?ﬂizﬁu (Grants) = Offer government grants / non-repayable funding

*  antuREUI IS ﬁﬁUQLLaﬁdﬂﬂﬁﬁu =  Streamline regulatory processes, reduce bureaucracy

° EJﬂLﬁﬂﬂ{]%LﬂEJUﬁVLiJﬁTWLﬂu (Regulatory Guillotine) ® Revoke unnecessary regulations (Regulatory Guillotine)
ﬂ{]iz!,ﬁtl‘u (Regulation) * 9ayi Startup Act hag Sandbox (Fintech, Healthtech) ® Enact Startup Act & Regulatory Sandbox (Fintech, Healthtech)

. LﬁMLLid@jﬂﬁ]amuﬁNUizmﬂ + MIIRaIAlan *  Promote foreign investment & global market access

*  yililveidu Founder-Friendly / anaassudu = Make Thailand Founder-Friendly, eradicate corruption

*  UPTUnangns ALESNLIRNTINARYIA = Reform curricula for digital innovation

- . °  szuumsfnwndaguszneuns lalduwantdnau = Transform education: produce entrepreneurs, not only employees

NIIANWYILLATNNYS o

® d@au Soft Skills + Financial Literacy nnsznu = Teach Soft Skills & Financial Literacy
(Education & Skills) P X

*  Upskilling inwenlaass (Soft + STEM) = Upskill practical skills (Soft + STEM)

*  duaduiruafvausumnudes "  Promote risk-taking mindset

*  UMNINEIFUAITNIYT Entrepreneurship NATIAY = Universities to offer mandatory entrepreneurship courses
miaﬁfuwuamﬁu ° é}gaquéﬂmwwam%mé’w (Incubators) W%@NnuLLazﬁU'?ﬂwﬂ = Create startup incubators with funding & mentorship
(Institutional Support) *  atuayUeIITETIMAYENaNUITY (Tech Transfer) = Support professors in commercializing research

° ﬁﬂ;;’J:U'ﬁzﬂaum'ﬁﬁﬁ’n%mﬂuﬁaau = Engage successful entrepreneurs as mentors/lecturers




