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Social Commerce 11a: E-Commerce
Tuus:zinATnadoauu (2024) Us:inAlnaidmsidula
2810s20152 Tussiia Social Commerce a: E-Commerce
Tosiawnztuzsov 3-5 UAkuun Buldsunsvduindouanms
tBinalulagnweuuogwsiai$, wnanssuusing
Aasulav, nazmsvenadduoviwaawasuooulad
nutudumsAmuaniaznmsaalaosaulad
Toonmwsaudnisidulangudoiiiov
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nisiaulavovaaia SOCIAL
COMMERCE (uuUs:inAlnsg

+ yaA1naia Social Commerce : na1a Social Commerce fuus:inAlng
Tasunsmanisnidnziaulandu 2-3 in1 fuzov 3-5 Udhukdn Tagtul 2023
aana Social Commerce vovlneiiyaAius:uaru 200,000 & uuin

9uduWlsvIu Social Media : Aulneilinmsid Tuizuatids vINn31 50 auAu
Tagiawn:zfunwaawosueoailisu 15U Facebook, Instagram, TikTok,

na: LINE TikTok Iasuawiisuaulusovkav lasiawznisizuiufunis
oUUvooulau nazmsqlawansubuiwamsluslundudn

oun1v Social Commerce saaiisw : Facebook na: Instagram guauilu
nwaawasukanfunmsuigduAlnoulau lagidshtumopoulauiUovioduA
WiuwW190s Facebook Marketplace ua: Instagram Shopping LINE ua:
TikTok ArauidunwaawasuiiGulaagwsiai$tudumsAiulsiboa
TauliWi9o$c w9 15u LINE SHOP ua: TikTok Shop ArhiRyJAawasn
vedudunay Y Taveiu

Source : SCB EIC, &nunviuanauxusia.
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1. mquﬁuuuUauwnﬁnssuQuETnn : 9INanumsnilA3a-19
yusTnagusuunKruuBaauAooulatinunisooniudonsiu
guldnareifuwndinssunguavdtiudalUukavoinamumsnidiu
2. msvoreddvavuwaawasy E-Commerce : iwaawosu
E-Commerce p&v Shopee, Lazada, 16iulaagusiai$atulng
Tasiawn:tunduaudius:innaulnAusinanazuwsu

3. mstoinalulagiwoiwuuUs:ansnaw : ns(i Big Data, Al, ua:
Machine Learning fumistuuzthaufmmuwnanssuuavyusinA
(Personalization) Zogiwudnsimsspua:aswus:aunmsninaiknuanal
4. n1sprsusSnIsudviiaznisagivudaulau : N1sWouuIuUsSNIs

vuav 15u TUsurtiging, Kerry, Ninja Van nazusmsinuisudaioniy
miKWusinAANUaaINaUIBTUNSTDAUM

uwluufusuina

CROSS-BORDER E-COMMERCE : nis3oguioindvus:inAwiunwaawasuy
E-COMMERCE »:16ulawnndu Tagiaw=3uAiaIndu, INTKA na:us:zinATuIDIGy
azdudonidguld

nasts CHATBOTS ua: Al |\A‘;au§ms§nﬁ1 : mstsinalulad Al funisapuAINIU

anALu CHATBOTS K3as:uuaausudalutatuisulsduazuouy a:5381Wu
Usz&nSmwnisfkusnisuazaaciunu

NSEIEBIYNNISBASIBU | MstlaudsoununNisBis:IduiKaINKae 1su
miso1uwWiu QR CODE, MOBILE PAYMENT (15u TRUEMONEY, LINE PAY)
2:=ulKNISTDIAUAE=0INEVTU
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@ gfus:uImu
5.5 nauajuuin
o o o o fuds:zinAlng na:Aiadia:iaula
doitiouiflu

6 uauauuvin
fut 2024 A10a31
ful 2025
naxa E-Commerce
‘ vovlnu:dyan
$12 6.5-7 nauauuin

4

91uduwlsviu E-Commerce:
Uulsvu E- Commerce Us:zunu 70-75%
sovUs:snsnvkualudszinalng
(Uszuaru 50-55 awuAu)

Wit E-Commerce a@ulknjo:isovo1g 18-44 U
Tasiawnzfunawisriiu (25-34 U) na: jusu (18-24 V)
fAiimsBaduAitudaulativiniian

Source eCommercelQ na: Thai E-Commerce Association . . .
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1. nawauaA Personal & Household Care Asaunau

Kuda Beauty ua: Health nuiASava12 W 3a1iu
waanmrinialwazanaasisou 1Wudu

iGulatiu 22% tull 2566

2.ndu Beverages filisoldanmissrewusu 2 iri1 k$2 20% Tull 2566

3.ndu Foods Gdunuvaaraiwuiiu 910 6% 10u 9%
fuzgovidanasdinu

4.nauv Electronics migaavisa:zvensddniunala E-Commerce
naunuvvaaia 5 Ukavanaviiv 18%
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IWothuWeuuUSUUSUTREUA
naulonganAuInian

4. szuaaraidkug

5. IDsuNWUSSND

Kauisuaussny ASMSIASTIWL \DuunwussiouovAnIa:riaIy

KSowoAunugnAlasnsy TRNs . e — nwwaws Arue:tithkuisua:
ANWCDUMSIAUNIU2U3NAT 191:anfudunAUADUMISIWDTK
IWDU'IU'IWUJIU'IUSUUS|\JTKETUF1'] ssioaoulaNENALITKLY
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= - LS [ - —_— -_—
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anAa:kISuAnIRDTdoels 10UV
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. J/
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NiKU1=au

Social Media : nsy1gaum
wiulsiBuatife 1wsu
Facebook, Instagram,
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